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Commentingon Q1 FY22 performance,Mr. SumitShahg Vice ChairmanRenaissance
GlobalLimitedsaid,

& 2 @re proud of our team for delivering a strong performancein QL FY22. Our
revenuegrew 121% Y-0-Y, deliveringhighestever recordedProfit before Taxof 280
million and Profitafter Taxof 238million for first quarterof the financialyear

Evencomparingour performanceto Q1 F20 which is a pre-pandemicquarter, we
delivered a PBT and PAT growth of 53% and 40% respectively This signifies
normalizatiornof the operationof the company

We are extremelyfocusedon executingour planon growingthe brandedbusinessand
the direct-to-consumebusinessandexpectto deliveravery strongF22£




Revenues 4,095 | 1,856 | 121% | 5,978 | 20,312 | 25,018 | -19%
Gross Profit 1,367 | 248 450% | 1,042 | 3,889 | 4,897 -21%
EBITDA 413 -111 317 1,156 | 1,708 -32%
PBT 280 -248 183 592 1,100 -46%
PAT™ 238 | -178 170 463 922 -50%

A TheCompanysseeinga strongrevenuemomentumacrossllits businessindgeographisegments

A With effect from 1st Apr 2021, the Companyhasre-negotiatedtermswith mostcustomersacrossits Plain
golddivisiondue to which, RGLis now recognizingonly makingchargesasrevenuefor this businessThis
will meaningfullyreduce the reported revenuesof the gold division, without impacting EBITDAof this

division

A Onalike-to-like basisour revenuegrowthstoodat 138%againstreportedgrowthof 121%

*pefore discontinued operations
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Segment wise Revenues & EBITDA Q1 FY22

in Million
Business Segment Qi FY2z Qi Fyal

Revenues EBITDA EBITDA %| Revenues EBITDA EBITDA %

Studded 3,822 398 10.4% 1,618 -110 -6.8%
Customer Brands 2,907 260 8.9% 1,274 -103 -8.1%
Branded Jewellery 915 138 15.0% 344 -8 -2.2%
B2B 665 92 13.9% 286 -13 -4.7%

D2C 250 45 18.1% 57 6 10.3%

Plain Gold 273 15 5.6% 238 -1 -0.5%

Volume (kgs) - Plain Gold Division 450 56

A TheBrandedjewellerybusinesscontributed 24% of the total studdedjewelleryrevenuesn
QL F\22

A If we hadreported Q1 FY21 PlainGolddivisionrevenuesasper Q1 FY22 plain gold division
revenuespurplaingolddivisionrevenuegrowthwouldhavebeen161%
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TheCompanys focusingongrowingits portfolio oflicensedcandownbrands

RGlcurrentlyholds exclusivdicensesf the followingbrands
A EnchantedisneyFineJewelry DisneyPrincessed?
A DisneyTreasuregineJewelryg Acollectionof iconiccharacterof Disney
A StarWarsFineJewelry
A Hallmarkg Originallya greetingcardbrandwith highrecognitioninthe US

TheCompanyasalsolaunchedts ownbrands
A IRASVA DiamondJewellenprandfocusedat Indianmarkets
A Madefor Youg Labgrowndiamondgewellery
A Jewelilic Diamondewellerybrandfocusedat USmarkets

Thelongtermfocusis towardsimprovingthe contributionof brandedjewelleryrevenuesasthe segment
isahigh EBITDMnarginbusiness

RGlis activelypursuingnew licensingopportunitiesto buildits portfolio of licensedorands
The directto-consumerwebsitesfor EnchantedDisneyFine Jewelry, Star Wars Fine Jewelry, Jewelili,

Madefor Youand HallmarkDiamondsare showingstrongsignsof growth andare trendingat an Annual
RevenudrunRateof 1,248millioncomparedo previouslyeportedRateof 1,150million
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A The Companylaunchedthe ¢ 9 b/ | | BIGNEYFINEWS 2 9 [ Golledtion in
partnershipwith the secondlargestChinesgewelry retailer LaoFengXiang(LFX¥or
the Chinesamarketin Q1 F22.

A This synergisticalignment is of great importance to RGLas it introduces Disney
licensedbrandsfor the firsttime to the vastChinesanarket

A LaoFengXiangestablishedn 1848is Mainland/ K A gldeS§j@welrybrand LaoFeng
Xiangoperatesover 3,000 storesworldwide, includingstoresin almosteveryprovince
in MainlandChinaandin HongKong ,New YorkCity, Sydneyand VVancouver

A RenaissanceGlobal Limited has planned an omnichannel (online and offline)
approacHor the Chinesanarketthat will soonbe implementedasa salesdriver.




Growing Direct toConsumer (D2@usiness @

Quarterly D2C Sales Trend D2C Annual Revenue Run Rate*
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A Theonlinedirectto consumerbusinesss a highgrossmarginbusinesswith grossmarginsin
the rangeof 55%to 60%

A TheCompanyexpectsto growthe shareof its D2C businesghrough existingand upcoming
websites
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*Based on our estimate of each quarters contribution to annual sales



A Basedon Q1 FY22 sales,the direct to consumerbusinesss trendingat 1,248 million
AnnualRevenueRunRatewith the existingwebsites

A Consumerresponsehas been highly encouragingon the newly launchedwebsite for
HallmarkDiamonds(https://www .hallmarkdiamondscollectiorcony)

A The website offers exclusiveHallmarkbranded fine jewellery designedusingtimeless
iconsthat representspeciaimoments,milestonesandrelationships

A The Companyplansto launcha websitefor DisneyJewelsin the current financialyear
DisneyJewelswill carryproductutilizingiconicDisneycharacterdP
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A Net Debtto Equityratio as of Jun2021was 0.25 v/s Jun2020 Net Debt to
Equityratio of 0.45

A Cashand BankBalancesand CurrentInvestmentsason Jun2021 stood at
2.563million

A TTMReturnon Equityat 10.9%yvs. Returnon Equityfor FY21 at 6%
A TTMCoreReturnon Equityat 13%vs. CoreReturnon Equityfor FY21 at 6.2%

A RGlaimsto be Net Debt zerooverthe nextthree years

()
\© /



TTM Fred€Cash FloviGeneration & Growing Book Value Per Share

TTM Free Cash Flow
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Book Value Per Share*

15.2%
CAGR 465

456
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294
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*Book value per share is calculated after adjusting for dividend distribution
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Improving DebtEquity Ratio due to robust cash flow generation

Leverage Mn) Working Capital Analysis
187 194
| | 8’42

6,992
3,694 3,796 3,802
| ||
3,612 1422 -1,453 2,601
FY19 FY20 Jun-20 FY19 FY20 Jun-20 Fy21 Jun-21
= Net Debt = Equity Receivables (Rs. Miij== |nventory(Rs. Mn)jms= payables(Rs. Mri) NWC Day
Net Debt/Equity Ratio RoEand CoreRoE
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Q1 FY22Key Highlights

Q1 FY22 vs.Q1FY21

In Mn
Revenues I EBITDA& EBITDMargin PAT & PAMargin*
Ql Fy21 Q1 FY22
09 Q1 Fr21 Q1 FY22 o1 Fy21 o1 Fy22
0.1%
1,856 ° 8%
I 1i1%
.6%
-6.0%
@)

*PAT before discontinued operations



Q1 FY22 SegmentAnalysis

Segment wise Revenue Mix I Geographical Mix
1FY22 1 FY22

1FY21 1 FY21

 Customer brands ® Branded B2B
" Branded D2C * Plain Gold = N. America® Middle East®m Others




Revenue From Operations

Other Income

Total Income

COGS

Gross Profit

Gross Margin %

Employee Expenses

Advertisement Expenses

Other Expenses

EBITDA

EBITDA Margin %

Depreciation

Finance Cost

PBT

[Tax Expense

PAT before discontinued operations
Profit/(Loss) on discontinued Operations
PAT after discontinued operations

4,095
101
4,196
2,829
1,367
32.6%
260
86
607
413
10.1%
76
58
280
42
238

237

1,856
41
1,897
1,648
248
13.1%
135

217
-111
-6.0%

121%

121%

72%

450%

92%

180%

2%
-6%

20,312
161
20,474
16,585
3,889
19.0%
699
176

1,858
1,156

5.6%
314

250
592

130
463

423

25,018
83
25,102
20,205
4,897
19.5%

956
14

2,219
1,708

6.8%

311

298
1,100

178
922

877

-19%

-18%
-18%
-21%

-27%

-16%
-32%

1%
-16%
-46%
-27%
-50%

-52%
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Consolidated Balanc&heet

Particularso L ¥n) Jun21 Jun20 Particulars(in  Mn) Jun21 Jun20
Shareholder's~unds 8,602 7.,46( Non-Current Assets
EquityShareCapital 187 187 FixedAssets; Tangible& Intangible 76( 91¢€
Reser rpl
eserves: Surplus 8.41¢€ 7,27 CWIR& Intangiblesunderdevelopment 7 2
Minority Interest 2 -4
OtherNonCurrentAssets 18¢ 17c
Non-CurrentLiabilities
DeferredTaxAssetgNet) 29¢ 474
Borrowings 219
OtherFinancial Liabilities 8472 1117 CurrentAssets
Long Term Provisions 25 31 Currentinvestments 1,661 92:
Inventories 9,86¢ 8,421
Current Liabilities TradeReceivables 3,80: 3,69¢
IncomeTaxLiabilitiegnet) 10 Cash& BankBalances 902 092
ShortTermBorrowings
g 4.52( 5,31¢ CasinShortTerminvestments 0 1C
TradePayables 2 601 1.42:
. R ’ ’ hortTermLoans& Advances 2 17
Other Financial Liabilities 627 33C ShortTermLoansé Adv 2
Other Current Liabilities 421 24C OtherCurrentAssets 36¢ 281
Short Term Provisions 17 16 AsselClassifiedor Sale 4 3€
Total Equity & Liabilities 17.877 15.94; TotalAssets 17,877 15.,94:




FY22 Outlook

Net Income
5 Yy EPS
FY20 022 47.1
FY21 463 22.7

A The Company expects tiNet Income for FY22 to grow 18 to 22% based on FY20
Net Income and40%as compared to FY21 Net Income.
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Renaissanc&lobalLimitedis a highly differentiated luxury lifestyle productscompany It is a global jewellery
companyfocusedon distribution and manufacturingof customerbrands and supplierof licensedbranded
jewellery through its licensingagreementto sellad 9 y O K DighaySire WS ¢ Sdnt@ 1€ S bf NIk £ £ Y I NJ
jewellery collections The companyhas long-standingrelationshipswith marqueeglobal retailers like Amazon,
Argos,HelzbergMalabar Gold, Signet,WalMart, ZalesCorp etc. The Companyhassuccessfullgxpandedts
product portfolio, backedby strong designcapabilities,offering a wide range of studded jewellery namely
DiamondFashion,DiamondBridal, GemstoneJewelleryin line with latest fashiontrends The companyhas
diversifiedoperationsacrosskey marketsin USAUK& Middle Eastwith its global marketingpresencehrough
own subsidiariesandvia strategicacquisitionsoverthe years In the lastfinancialyearwe launcheda directto-
consumerbusinessfor all of our licensedbrands and own brands The D2C businesshas shown strong
momentumandwe expectthisbusinesso contributemeaningfullyto earningsgrowthin the yearsto come




The Official Online Store For Enchanted Disney Fine Jewelry,
Powered and fulfilled by Renaissance Global

I‘'nchanted QO Whist ¥ MyAccount (3 Bag-Oitem
' %fSNEPF“\E JEWELQV.

EngagementRings Rings Earrings Necklaces Bracelets Inspirations New Arrivals Enchanted Vault Rewards Boutique

Use code FIRSTIO for 10% OFF on first order *on regular priced items.
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As bold as a rose, independent and spirited, Belle knows that true beauty lies within.
Belle loves books and dreams of an adventure in the great wide somewhere!

https://www.enchantedfinejewelry.com/


https://www.enchantedfinejewelry.com/

https://starwarsfinejewelry.com/

Official Star Wars™ Fine Jewelry Online Store
Powered and Fulfilled By Renaissance Global

FORCES OF
THE GALAXY

CHEWBACCA™ AND STORMTROOPE

EXPLORE

R

FORCES OF THE GALAXY

FRIENDSHIP

THE MANDALORIAN

INTO THE GALAXY

BALANCE OF NATURE



https://starwarsfinejewelry.com/

The Official Online Store for Hallmark Diamonds,
Powered and fulfilled by Renaissance Global

Qy (929) 2039424 @ Search ‘H g, Q wocin/sicnue ) ﬁ
DIAMONDS

NEW & UPCOMING v SHOP ALL v FEATURED COLLECTIONS v SAY IT WITH HALLMARK DIAMONDS v ABOUT US CONTACT US

Use code FIRSTI10 for 10% off on your first order. Shop Now
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Share theJovg h\als /shinés
in your hear#veryday.

SHOP ALL

https://www.hallmarkdiamondscollection.com
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To,] EXTRA 10% OFF ON YOUR FIRST ORDER JEWELI LI =
USE CODE: FIRST10 O\ QO @
SHINE BRIGHT. SPEND SMALL,

Shop Brands Jewelili Deals Gifting Customize About Us Blog

SHOP.SAVE.SHINE.

60% OFF

on jewelry that's as
beautiful as you!

SHOP NOW ©

htips://www.lewellll.com/



https://www.jewelili.com/

MADE FORYOU

AAAAAAAAAAAAAAAA

SHOP JEWELRY v #MFYDIAMONDS MFY X ANIKA

SUSTAINABILITY IS NOW IN
YOUR HANDS

LAB-GROWN SUSTAINABILITY DIAMONDS
100% REAL - 100% CONFLICT-FREE

https://diamondsmadeforyou.com/

BEST SELLERS


https://diamondsmadeforyou.com/

This presentation and the following discussionmay contain & 2 NXobkhdra ( | ( S Yb$ RehdissanceGlobal Limited
6 awSy | oihe EomPadgihat arenot historicalin nature. Theseforward lookingstatements whichmayincludestatements
relating to future resultsof operations,financial condition, businesgprospects plansand objectives,are basedon the current
beliefs,assumptionsexpectations gstimates,and projectionsof the managemenf Renaissancabout the businessindustryand

marketsin whichRenaissanceperates

Thesestatementsare not guaranteesof future performanceandare subjectto knownandunknownrisks,uncertaintiesand other
factors, someof whichare beyondw S y' I A & éohtrgl @8 @ifficult to predict, that could causeactual results, performanceor
achievementgo differ materially from those in the forward looking statements Suchstatementsare not, and should not be

construedasa representatiorasto future performanceor achievement®f Renaissance

In particular,suchstatementsshouldnot beregardedasa projectionof future performanceof Renaissancét shouldbe notedthat

the actualperformanceor achievement®f Renaissancmayvary significantlyfrom suchstatements
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RENAISSANCE
GLOBAL LIMITED

THANK YOU

For any investor queries, reach out to

Renaissance Global Limited Renaissance Global Limited CDR India
AbhijitS Karandikar G. M. Walavalkar AnoopPujari kenny Rose

: Compliance Officer

Manager¢ InvestorRelations P Email L
Emailinvestors @renaissanceglobal.com : mﬂ@ﬂw " '
@ 9 Investor Grievance Redressal Cell jennny@cdsindia.com

Emailinvestors @renaissanceglobal.com



